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What is
PR?



“PR is a field concerned with maintaining public image 
for high-profile people, commercial businesses and 
organizations, non-profit associations or programs”

Or

“Public relations provides an organisation or individual 
exposure to their audiences using topics of public 
interest and news items that provide a third-party 
endorsement and do not direct payment”

Wikipedia 2010



The 
Basics



• Community Relations
• Crisis Management
• Marketing Communications
• Media Relations
• Publicity
• Employee / Retailer Relations
• Internal Communications

• Investor Relations
• Government Affairs
• Public Affairs



PR is VERY different to advertising

People don’t generally buy 
newspapers and magazines for there 
adverts…

they buy them for their content
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Case Studies



Jean Genie
THE HARLEQUIN, WATFORD 



IKEA Southampton



How has 
social media 
changed the 
PR landscape?



It took radio 38 years to reach

50 million listeners

Terrestrial TV took 13 years to reach

50 million users

The internet took 4 years to reach

50 million people

In less than 9 months, Facebook added

100 million users









How Can I
Measure Success?



Crude method – PRV

Footfall

Tone of Voice 

Customer Feedback

Number of social media followers and interaction

Offer redemption figures

Competition entries

…setting objectives is key



Questions
please……


