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}The digital environment

}Website design

}SEO & PPC

}Email & Viral Marketing

}Online Partnerships

}Social Media

}Online Advertising

}Developing your own digital strategy

}Establishing metrics

}Barclaycard case study
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Why it is so important



£4.50 

Toshiba Tecra 8100

£250 inc VAT 

50p per hour

Free at libraries

Bars, Hotels,

Coffee shops, parksé



Source: UKOM APS Jan 10; Nielsen Netview Jan 09-Dec 09

Jan 2010:

Digital Universe 46.4m 

Active Universe 38.9m



% share of revenues for January to December 
2009

24.0%

22.9%

18.5%

10.9%
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Television *

Internet

Press Display

Direct Mail
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Outdoor

Directories

Radio
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Total advertising

market

£15,446.7

Source: PricewaterhouseCoopers / Internet Advertising Bureau / WARC

NOTE * Television includes sponsorship revenues for the first time

IAB estimates for actual ad spend by  format are based on samples of categorised revenue from key IAB members provided by PwC.  

Data excludes unclassified figures.  

NOTE * Television includes sponsorship revenues for the first time

IAB estimates for actual ad spend by  format are based on samples of categorised revenue from key IAB members provided by PwC.  

Data excludes unclassified figures.  



-21.8%

-9.8%

-2.8%

4.2%

7.6%

-32.2%

-16.4%-16.7%-17.4%

Press

Classified

Directories Direct Mail Outdoor Press

Display

Radio TV * Internet Cinema

Source: PricewaterhouseCoopers / Internet Advertising Bureau, The Advertising Association / WARC:  WARC estimate for directories.

* NOTE Television includes sponsorship revenues for the first time

Total advertising market 

growth  = -11.2%

Year on year growth for 2009 



Things to consider



}The first 3 - 5 seconds of interaction are used 
by individuals to decide if the information is 
interesting and/or "catches their eye." 



}Next 4 - 7 seconds used to determine if they 
can understand the material 



}Between 6 - 8 seconds decisions on how to 
respond to the information 
being presented



}Brand positioning & engagement
}Reflection of the brand guidelines
}Content language
}Image treatment





}User journeys, clear user paths, 
breadcrumbs
}Sign posting where they are ðin a 

process, browsing a range etc
}Use of functionality to aid usability and 

conversion
}Utilise global practices





SEO and PPC



}Search Engine Optimization

the process of improving the volume and 
quality of traffic to a website from search 
engines via "naturaló search results.





}Ensure your content (copy) includes keywords 
relevant to your location, offer, services and 
name 

}Build links to other websites, these should be:
ƁRelevant

ƁStrategic

ƁWebsites that are well linked also

ƁURL reflect key search words



}Ensure each of your web pages have titles

}Review your Keywords chosen for your meta 
descriptions & tags



}Pay Per click (paid search)

is an Internet advertising model used on search 
engines, advertising networks, and content 

sites, such as blogs, in which advertisers pay 
their host only when their ad is clicked. With 
search engines, advertisers typically bid on 

keyword phrases relevant to their target 
market. 





}Use google to learn what people are 
searching for

}Monitor what keywords your competitors are 
using



}Google Analytics
o Learn more about where your visitors come from 

and how they interact with your site.

}Google Insight
ƁWith Google Insights for Search, you can compare 

search volume patterns across specific regions, 
categories, and time frames.

}Google Adwords Tools
ƁUse the Keyword Tool to get new keyword ideas. 

http://www.google.com/analytics/
http://www.google.com/insights/search/
https://adwords.google.com/select/KeywordToolExternal


Communicating to customers



}Email can be a powerful and flexible form of 
direct marketing.

} It is fast, time efficient and cheap. 

}You can also tailor your message to specific 
types of clients

}Email marketing needs to be planned with care to 
make it relevant and interesting to recipients, as 
your email broadcast can be seen as spam.



By using customer 

databases of various 

websites, emails can be 

targeted by gender, 

income, location, 

behaviour, etc.



Pass it along



}Marketing techniques that use pre - existing 
social networks to produce increases in brand 
awareness or to achieve other marketing 
objectives (such as product sales) through 
self - replicating viral processes

}It encourages the user to pass it on friends or 
colleagues



}Heavily used by the 
UK high street to 
drive sales

}Can be embedded 
in a email, attached 
PDF or a link to 
downloadable 
voucher



drive traffic for very little cost



}Find websites that are already attracting your 
target audience and form a partnership 

}Additional source of traffic for very little 
investment

}Introduce benefits or promotions specifically 
for this audience for best results



Build links with local websites



Offer sales promotion to local websites



Start a conversation



} Almost 4,000,000 articles on Wikipedia

Ɓ1,845 new articles every day

} 100,000,000 videos on You Tube

Ɓ65,000 new videos uploaded every day

} 200,000,000 blogs

} 73% of active online users have read a blog

} 45% have started their own blog

} 39% subscribe to an RSS feed

} 57% have joined a social network

} 55% have uploaded photos

} 83% have watched video clips





307,000 fans of ASOS  
+326% vs LY

http://www.facebook.com/home.php


Source: Facebook internal data, Aug 2010
Note: Active users are registered users who have logged on to Facebook at 

least once in the last 30 days.

ÅOver 25m Active Users in the UK ðalmost half the population

ÅOver 50% of UK users are over 25 years old





Fans had to ñlike 

and shareò the 

page which 

resulted in 475 

people entering the 

competition. This 

resulted in an 

additional 300 fans  

in just 8hrs





}Online advertising has evolved in recent years 
to be more targeted

}Online Creative has become more flexible

}Data capture can now be generated from 
display advertising

}Perfectly compliments offline media



Homepage Takeover on MSN reaches 5 million unique users in 1 day


