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§ Bath currently attracts comparison goods market potential of £641.7 per annum.  This is generated from around 240,000 households with annual 
comparison goods spend of £4.75 billion.

§ Bath captures a 75.8% market share from the Primary catchment and 28.2% from the Secondary catchment, together generating comparison goods 
expenditure of £481.3m from this Core catchment area, where 75% of Bath’s comparison goods spend is estimated to come from.

§ The Major catchment area (Primary, Secondary and Tertiary) is where 90% of Bath’s comparison goods spend is estimated to come from.  Comparison 
goods expenditure from this area is £578.3m.

§ The market share achieved from the Core catchment is 49.5%, whilst the market share achieved across the Major catchment is 32.0% and across the Total 
catchment area is 13.5%.

Total

Quaternary

Tertiary

Secondary

Primary

Catchment

240,715

23,546

37,219

55,926

124,025

Total 
Population

102,979

10,134

15,774

23,371

53,701

Total 
Households

:4,753.1

�2,944.5

�836.0

�537.7

�434.8

Total Comparison 
Goods Expenditure 

(:m)
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�63.4

�96.9

�151.7

�329.6

Market 
Potential 
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