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Today’s agenda

� Quick introduction to digital & social media

� ‘Blending’ social media & retail

� How shopping centres can successfully leverage 

social media tools



# 1 
What is

Social Media? 



so·cial me·di·a

Online gathering of interaction, 
ideas, comments and commentary

- essentially, consumer 
conversation in cyberspace
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# 2 
Social media 

is HUGE!



One thousand three hundred and thirty years is spent in time
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• 2 billion YouTube videos viewed per year

• 4 billion images hosted on Flickr

• 33% of 18-35 year old females check facebook 
first thing – before going to the loo!

• 27 million ‘tweets’ per day

• 25% of UK  time online is spent on social networks



# 3 
Where has

It come from? 



The social media evolution

1990’s

2000’s

2010’s



# 4 
But it is just 

new tools…



And not new behaviour…





Social media tools amplify the consumers voice

Asset sharing Social networking Blogging Social commerce



# 5

Social Media 

has changed people



# 5

Social Media 

has changed people
���

LEARN



# 5

Social Media 

has changed people

RESEARCH
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# 5

Social Media 

has changed people

COMPLAIN
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# 5

Social Media 

has changed people

SOCIALISE
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# 5

Social Media 

has changed people

INFLUENCE
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# 5

Social Media 

has changed people

SHOP
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